The implementation of Event Tourism is one form of promotion of a destination that combines a variety of products and displayed in the form of festivals, special events, Meeting, Incentive, Convention, and Exhibition Tourism (MICE Tourism) with the aim of providing a personal experience at a destination. Bali that had Square line showed the price of p-value was 0.000 < 0.05 or Ho was rejected. So that through this study, Bali local government must continue to improve creativity in encouraging the growth of Event Tourism for the realization of destination image which safe, peaceful, and superior because of its cultural attractions, natural or man-made art. The local government is also expected to pay particular attention to the potential of this special interest market.
Introduction
In the 19 th century, the engine of employment is agriculture sector, while in the 20 th century is the manufacturing industry, and in the 21 st century is the tourism industry. Even since 1950, the tourism industry had become one of the driving sectors of the economy of a country (Cooper, 2012: 5) . As an industry that contributes the source of occupations, local revenue, and foreign exchange, t o u r i s m i s n o t o n l y r e a c h i n g o u t t h e t o u r i s m t r a v e l f i e l d , b u t a l s o o f f e r s hospitality, as well as a product that is both tangible and intangible. This sector had proved to be able to move the chain of intertwined economies for a country that became a destination of world tourism and a development priority for developing countries (Emanuel de Kadt, 1979 in Sunaryo, 2013 Sunaryo, 2013: 33) .
The tourism existence is proved by the growth of the tourism industry and travel activities that occur in various parts of the world. According to the
United Nations World Tourism Organization (UNWTO), World Tourism
Barometer (2016) the growth of tourist arrivals reached 4.4% with total tourism revenue reached 1,184 million dollars in 2015. The growth in tourist arrivals data showed that demand on the tourism industry is still strong, even though there were several crises those impacts on the decline in the rate of international tourist arrivals. Some of the historic events occurred in parts of the world such as terrorist attacks "9/11" that hit the skyscrapers of the World Trade Centre, bombs in tourist destinations of Kuta, Bali, the threat of avian influenza, the second Iraq war, bombing that occurred on the system trains in London and Madrid, the Tsunami in 2004, the economic crisis that occurred in 2008/2009 which destabilize the world economy, some terrorist attacks that terrorized the peace of the world in Paris in
November 2015 and Jakarta in January 2016 (Page and Connell, 2009; Cooper, 2012; and Tribe, 2010) . Those historic events had changed the behavior of tourists and tourist travel patterns world.
The crisis had struck various parts of the world and had an impact on economic stability, peace, and behavior patterns of tourists making tours. Those phenomenon demand a tourist destination to improve its competitiveness with its own uniqueness in order to remain sustainable. Bali as one of the leading JBHOST, Vol 03 Issue 1, 2017 : 127-146 ISSN 2527 129 destinations in the world has contributed to boosting the economy of Indonesia through the tourism sector. The tourism industry had become the main income for the people of Bali (Hara, 2008: 11) . However, the credibility and image as a tourist destination which is beautiful, cultured, and secure were immediately destroyed by terrorist attacks in 2002 and 2005. The decline in the number of tourist arrivals amounted to 5.23% (Bali Provincial Tourism Office, 2005) . The tourism industry faced many challenges, especially in restoring the confidence of tourists to feel safe coming back to Bali. One of the efforts being made to restore the negative image of the destination was the implementation of national and international events. Nevertheless it would take several years to restore the image of Bali tourism as usual, and terror is still looming Bali tourism.
The implementation of Event Tourism is one form of promotion of a destination that combines a variety of products and displayed in the form of festivals, special events, Meeting, Incentive, Convention, and Exhibition Tourism (MICE Tourism) with the aim of providing a personal experience at a destination (Kartajaya and Nirwandar, 2013: 71 Majapahit Travel Fair Surabaya (Purnamasari, 2014: 359) . It is important to know how far the influence of the organization of the event tourism of tourist motivation and its impact on the destination image of Bali, which had slumped after the bombing.
Literature Review
According to Getz (2007) , the event is one of the motivators in the tourism industry and become one of the marketing plans of a destination that is important.
The role of organizing the event is to give additional value and competitiveness of destinations. Event Tourism used by tourism organizations to promote the growth JBHOST, Vol 03 Issue 1, 2017 : 127-146 ISSN 2527 130 o f t h e t o u r i s m m a r k e t a n d b e c o m e o n e o f t h e s t r a t e g i e s i n p r o m o t i n g t h e destination and offers a unique and personal experience for tourists (Page and Connell, 2009 ). The term "Event Tourism" itself was just starting to emerge with marked emergence Journal Event Management at the end of 1980 and becoming a milestone in the evolution of the study of tourism in particular (Getz, 2002 (Getz, , 2007 in Page and Cornell 2009 ). The report from The New Zealand Tourist and Publicity Department (1987) also became one stake in establishing the studies of tourism event where it is stated that "Event Tourism is an important and rapidly growing segment of international tourism" (Getz and Page, 2015) . The framework of Tourism Event then began compiled by Getz in 1986 (Getz and Page, 2015) .
The growth of Event Tourism occurs because it is believed to be one of the important indicators in developing and shaping a positive destination image and the attractiveness of the market destination for tourist who are interested specifically in the special event (Page and Connell, 2009; Kotler et al, 2014) . One of the advantages of the Tourism Event implementation is the double impact (multiplier effect) generated in the economy of a destination (Bond, 2008) .
Furthermore, Event Tourism can be defined as a systematic planning, developing a n d m a r k e t i n g o f n a t u r a l a n d a r t i f i c i a l a t t r a c t i o n s i n t h e a c t i v i t i e s o f t h e establishment image and one marketing tool of destination marketing (Ritchie, 1997; Getz, 2008; Celik and Cetinkaya, 2013) . Event Tourism plays an important role as framing a component of tourism demand and supply in its form as one kind of special interest tourism. Special interest, in this case, is the "experience"
of tourists who are motivated by the special appeal of Event Tourism (Getz and Page, 2015) . Tourist motivation is regarded as a combination of needs and wants that influence the tendency for travel in general, while Baloglu (2001) argues that the motivation affects the effective components of the image, or the feelings aroused by a place or a person who can assess a destination based on various travel motives .
A study of some of the events that took place at the destination and its impact on local communities conducted by C. Chen (2011) by using factor analysis and cluster to obtain three clusters in the local community. Yingzhi, Xiaoming and Liu (2013) give an understanding that the custom of tourists to visit the green event comes from internal and external factors (push and pull factor), and at the same time, the decision was influenced by the attributes of a tourist destination. The survey was conducted to collect data which are compiled from a questionnaire that consisting of push and pull factors and then analyzed by using chi-square and factor analysis.
Destinations image is an important indicator in travel decisions. It has been studied in vary of contexts by several researchers since the 1970s (Hunt, 1975; Lawson and Baud-Bovy, 1977; Crompton, 1979; Stringer, 1984; Dichter, 1985; Phelps, 1986; Frigden, 1987; Ahmed, 1991; Gartner, 1993; Kotler, 1994; Baloglo and McLeary, 1999; and Tapachai and Waryszak, 2000) in Pearce (2005) and Arcana (2014) . The word "image" itself consists of two main components, namely functional and emotional (Kennedy, 1977 at the LeBlanc and Nguyen, 1996) . The functional component consists of tangible characters which are easily measured by tourists, while the emotional characteristics associated with travelers' psychological dimensions that influence the feelings and attitudes towards the destination. Further Milman and Pizam (1995) explained three essential formation components of the destination image, such as product (cultural attractions, natural and artificial, price); attitude and ethics of tourism players when they interact; and environment (weather, scenery, quality of the facilities).
Even a model of the formation of the destination image is also increasingly being developed by Baloglu and McCleary (1999) Baloglu and McCleary (1999) is the motivation to travel, socio-demographic factors, and resources. The attributes of the destination image further assist the tourist in determining their favorite destinations.
Methodology
This research was conducted by using a quantitative approach, which is positivism and post-positivism concept (Jennings, 2001: 228; Sugiyono, 2014) .
The issues that examined in this study are the correlation of the Event Tourism to travel motivation and its impact on the destination image. Preliminary hypothesis is that there is H1 as a positive correlation of the implementation of the Event The significance test will be analyzed by using SPSS version 23 with an alpha value of 5% (0.05) and the p-value, as the value of the magnitude of the opportunity to determine the results of research testing decision statistic. The hypothesis to be tested from this study will be included with the following conditions Kadir (2015) ; Putri (2008): 1. If the p-value > 0.05 indicates that there is no significant relationship between the dependent and independent variables.
2. If the p-value < 0.05 indicates that there is a significant relationship between the dependent and independent variables
The results of Chi-Square test will conclude whether there is a proportion between groups or only able to conclude whether or not a relationship between two or more categorical variables. Less than a month 23.5
Results

-3 months ago 52
More than 3 months ago 24.5 Table 3 The Total Average of Data Analysis Event Tourism (X)
No P l a n t o V i s i t T h e D e s t i n a t i o n d u e t o E v e n t Tourism in Bali (a)
The 
Discussion
The instrument used in this study was a questionnaire, which the research data will be analyzed by using the tools of statistical calculations or tests, before interpreting the data obtained. respondents who answered the question were mostly female (52.1%) and 47.9% of male. As for the educational background of the respondents at the time of data collection was largely under-graduated with a percentage around 49.6%, followed by a post-graduated around 30%, and high school and below around 20.4%. For employment level, as employees amounted to 39.7%, managers and directors amounted to 34.7%, and supervisors amounted to 25.6%. More than 50% of respondents was still single and amounted to 42.3% were married, with the average of revenue per year was over 5,000 USD which amounted to 52.4%.
The studies on the characteristics of tourists was not only limited to the socio-demographic but also tourist behavior which in this case as evaluated based on the total expense of them when visiting Bali as a tourist destination; who they invite to travel, the source of information in determining Bali as a tourist This study discussed how Event Tourism was able to be a positive stimulus in attracting tourist arrivals to tourist destinations. The event became an important element in the system of tourism, even able to give value to the destination when vacancy occurs in the low seasons (Getz and Page, 2015; Leiper 1990) . Through the analysis of the Chi-Square will be known a model that holds the event tourism as one promotion strategy of tourism destination contributed positively to the tourist motivation to come to visit Bali. Chen (2011) conducted a study on local perceptions of the annual event tourism in Macao and by using cluster analysis found a new factor of personal gain which some communities are more focused on the experiences they have gained rather than good or bad effects resulting from the implementation of the event. For tourists, the experience is an important point in the travel and event tourism which is unique from many destinations to be one way to create a unique experience. People who are motivated because the event tourism indicates that the destination marketing activity through tourism event gives significant influence on tourist loyalty in the destination (Truong and Foster, 2006; Lai and Vinh, 2013; Kotle, et.al., 2010; Moesly et.al., 2011) . Event no longer just considered as promotional tools, but an important component in the management and destination development to a higher level.
It is known that the implementation of Event Tourism is one of the tourism destination promotion strategies that contributed positively to the The local government is also expected to pay particular attention to the potential of this special interest market. In the future, the review of Event Tourism is expecting to be strengthened by adding more variables that are relevant to issues of tourism nowadays.
